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According to Lee and Lee (2008), eco-tourism may be one of the most prospective fields of regional cooperation.

China, Korea and Japan can take advantage of geographical and cultural proximity as they endeavor to implement

various programs for ecotourism, and this ecotourism can be a viable method in establishing more stability and
sustainability to the region’s touri sm. One significani
ecotourism operators is the perceived loss of control in the delivery of services and decision making (Fennell,

1999). As for the governments, they bear the responsibility of supporting the establishment of ecotourism: for

example, contributing to the drafting of guidelines, providing education for staff members, and supporting non-

profit endeavors.

This study examined ecotourism policies in three countries — China, Korea and Japan. They were chosen for a

comparative study of ecotourism policy based on the following aspects: their common cultural backgrounds,

geographical proximity, and maturity in tourism development as well as their recent implementation of an

ecotourism policy. As Liu (1994) points out, a government policy is crucial in supporting the development of
ecotourism. This study attempted to aedahknytaseggessach count |
i mprovement for future development. I|It’s aims are to a
the ecotourism policy in China, Korea, and Japan and explain any challenges and opportunities, (2) to compare


http://www.geog.nau.edu/igust/China2009/

unique characteristics, strengths, and weaknesses of the ecotourism policies among the three countries, and (3) to
suggest areas to be considered in future ecotourism development.

Methodology

The main method was content analysis. The investigators attempted to better understand the relations, dynamics

and processes that take place in ecotourism settings in each country and also took into account the complexity and

interaction of cultural, economic, social, and technological factors. The analysis also enabled the investigators to

contrast and compare the policies/ programs with each ¢«
government documents including archives and regulations, public reports, as well as published research articles

that are relevant to ecotourism in China, Korean, and Japan were analyzed.

As utilized in Hyslop and Eagles’ (2007) study, the in
|l isted in each respective country’ thererttendaaunenisegn pol i cy.
public reports) were also utilized. These documents include critiques on governmental ecotourism policy, journal

articles, and reports from municipalities. The purpose of gathering those written documents was to discover how

cent r al government’'s ecotourism policies are i mplement e«
country’s ecotourism development. I't is possible that |
and unpublished documents.

Ecotourism Policy in China

The China National Tourism Administration (CNTA) recently announced that the year 2009 has been declared as

Chinese Eco-tourism year with a slogan of "be a green traveler and experience eco-civilization." The most recent

andcompre hensi ve document on ectodwruirimméaweltdhpememMtatRloaam” (E
regulated jointly by China National Tourism Administration and the Ministry of Environmental Protection. The

“Plan” specifies the m,mlssiofedotourist stazkdhadder, etic. ysffokbows: of ecot our i ¢

The mission of ecotourism is advocating the harmony of the environment and the economy, strengthening
construction of ecological environment, improving education, constantly meeting the demand of ecotourism, and
ensuring sustainable tourism development. Goals are promoting eco-tourism products and the concept of
environment-friendly travel, and encouraging resource-saving tourism operations, with the objective of satisfying
the new trend of tourism consumption and building Chinese tourism industry into a green industry with
sustainable development.

Types of ecotourism suggested in the policy involve forest recreation ecotourism, prairie coquette ecotourism,
wetlands bird-watching ecotourism, desert exploration ecotourism, countryside experience ecotourism, and ocean
vacation ecotourism. China sets rules for all stakeholders to follow to ensure a healthy ecotourism development.
Also, CNTA is working on creating an accreditation system. What should be mentioned in terms of ecotourism is
that other organizations in China may also be developing their own accreditation systems. One example is the
National Forestry Bureau. It has so far accredited 31 natural reserves for planning and developing ecotourism
(CYOL, 2008). Other international organizations such as World Wide Fund also show interest in promoting the
principles of ecotourism in China.

Challenges and Opportunities in China

Wu (2008), Vice Minister of the Ministry of Environment Protection, remarked at the Working Conference on
Nati onal Ecotourism Development the following challeng

Chall enges: China’'s organizations and ecotourism devel
ecotourism, but instead, with a great variety of definitions, regarding ecotourism as widely-applicable which makes
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ecotourism another type of mass tourism in which traditional operation and management are adopted which
insert bad impacts on ecological environment; Various government organizations are involved in ecotourism
development without good coordination and policies and regulations are overlapped which weakens their
monitoring and supervising capacity; Some tourism projects lack comprehensive and scientific environmental
planning, and there is no full participation of local communities in ecotourism who are even excluded from
ecotourism development; Tour guides and staff members working in ecotourism areas should receive more
professional training.

Opportunities: Ecotourism can effectively help reinforce the concept of ecological civilization by increasing

people’s awareness of the importance of ecological Sy s
ecotourism devel opment due tllandscageuand dultusal’hesitagaspEeotoudianist u ni q u
a realistic consequence of China’s rapid tourism devel

leisure and tourism.

Regarding the Chinese gover nme ntsth expertsond researchers, Bogvavdr,0o U r i s m,
have raised their concerns. Studley (1999) pointed out that China should consider the negative impact of

“ecotourism” i n man y-exymineits dassialfparatigme of awcronrisnd Han amdchzhuger e
(2001) expressed their serious concern that “the current
reserves is typically nature tourism rather than ecot ol

matters mor e ¢ 0 mgotburisends thelabse definitidh lofiecotautrise, wich can sometimes mean
nothing more than a resort. Pasternack further pointed out that attempts at sound ecological approaches are
rarely supported by local or central governments, and are even stymied by government policies and a strong
emphasis on quick profits.

Ecotourism policy in Korea

While ecotourism is a fairly new concept to Korea, interest has been steadily growing due to several reasons. First,
changes in the perception of leisure and demand of alternative tourism resulted in the increase of ecotourism
awareness. Because of an increase in per capita income and the implementation of a 5 day work-week, many
Koreans have changed their leisure consumption pattern from spectator-oriented to experiential recreation-
oriented. Second, the central government perceives that ecotourism may be the means of stimulating local
economy and establishing positive images of the local community. The government also recognizes that promoting
ecotourism thatinvolves | ocal residents’ participation is more bene
adding hotels in the region. Third, ecotourism is a win-win strategy for the environment and local residents
because it preserves the ecosystem, while at the same time stimulating local economy. Taken together, developing
sustainable tourism and green growth are the keys to ecotourism in Korea. According to the Ecotourism Stimulus
Plan developed by the Ministry of Environment and the Ministry of Culture, Sport, and Tourism, three goals were
set to vitalize ecotourism - (1) to provide a high quality travel experience to tourists (tourist satisfaction), (2) to
reinvigorate local economy (improving quality of life), and (3) to systematically preserve and to manage the natural
environment (conserving natural environment). Based on those three goals, the ultimate goal is to implement an
ecotourism model that is unique to Korea.

Challenges and opportunities of ecotourism in Korea

The future of ecotourism in Korea seems optimistic because it is compliant with two national plans - Green Growth

pl an and Visit Korea Year. I n par t 2012 focaseson etotowgismi h e me o f
and ecotourism is expected to gain popularity not only among domestic travelers but also among foreign travelers.

The possibility of using the Demilitarized Zone (DMZ) is one of the greatest opportunities for Korean ecotourism.

The DMZ is a strip of land that separates North and South Korea. It is 2.5 miles wide and 155 miles long. Currently,

this area is filled with barbed wire and land mines, which has kept people out for over 50 years. With no contact

with humans for decades, natural resources have been well-protected, and many plants and animals that were lost
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elsewhere in Korea still exist and thrive. The possibility of developing the DMZ into ecotourism attraction has been
of interest to many stakeholders (Lee, 2005).

Korea also faces challenges in developing ecotourism. While national budgets have been invested to ecotourism
facilities and resource development, for the most part, creating an ecotourism market has been neglected.
Additionally, ecosystem exhibits and ecosystem experience facilities were developed without a preplanned
operation program. Although it has been reported that the ecotourism market is growing fast at 20-30% a year, it
lacks research on the domestic ecotourism market, ecotourism resources, interpretation programs, and
accommodations (Kim, 2003). Currently, the marketability of ecotourism in Korea is still questionable. Over the
decades, more emphasis was given to mass tourism and thus market penetration is difficult for the ecotourism
business. There exist only a few travel agencies that provide ecotourism. In order to foster the ecotourism
industry, it is crucial to provide financial and administrative support to ecotourism agencies, accommodations, and
people starting a business in ecotourism. Developing codes of conducts for the tourists and businesses that are
involved in ecotourism is also much needed.

Ecotourism policy in Japan

The Ministry of Environment is one of the leading and responsible governmental sections to promote ecotourism
in Japan. Hiwasaki (2003) points out that the Ministry of Environment actively promotes ecotourism as an
alternative use of national parks. It conducted ecotourism feasibility studies in some parks in 1990, and selected
Iriomote Island in Iriomote Ishigaki National Park, Okinawa as a model ecotourism development site in 1991.

The Ministry has published several policy documents for ecotourism promotion since 2004. The latest document
was published in March of 2008 and describes governmental official policy to promote ecotourism (The Ministry of

Environment, 2008). Prior to the policy, Ecotourism Lawwasdevel oped and set asi de i
government must establish a policy on promoting
l'isten to a wide public opinions” in t hieonnment 20078 s s

The policy was developed based on these determinants complying with the Ecotourism Promotion Law.

Before the law and policy was set aside, the Ministry of Environment had established five approaches to promote
ecotourism. They involve developing a charter, establishing a website for information dissemination on ecotour,
giving best practice awards, preparing a manual for developing ecotourism, and supporting model ecotourism
projects. Among these five approaches, the Manual for Developing Ecotourism was publicized in collaboration with
the Ecotourism Promotion Society in 2004. The manual illustrated the general process and considerations of
developing an action plan for a new ecotourism project (The Ministry of Environment, 2004).

The ecotourism policy aims to help support community, train human resources, implement strategic publicity,
study scientific evaluation techniques, and strengthen cooperation with other policies. The following three major
goals with embedded objectives are identified in the policy: 1) to help conserve natural environments and cultures,
2) to provide benefits to tourism, and 3) to contribute to community development.

Challenges and opportunities for ecotourism in Japan

The five approaches that the Ministry of Environment started implementing in 2004 have continuously been
practiced. For example, the website for information dissemination on ecotour has been expanded. As of January
6th, 2009, it contains 277 ecotours, 426 operators, and 111 accommodations (The Ministry of Environment, 2008).
The ecotourism award has been annually given to approximately 10 operators since 2005. Model ecotourism
projects have not been supported after the initial three years (13 projects between 2004 and 2006).

Publicizing ecotourism was expanded. In addition to the previously established website, another website has been
created for public use. This website provides the information on ecotourism, field reports from participants of
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ecotours, the Ecotourism Law, strategies conducted by the Ministry of Environment, and model ecotourism
projects.

Education and interpretation are one of the major focuses in promoting ecotourism in Japan. Institutional support
at different levels of government have been placed in promoting guide and interpreter training (Hiwasaki, 2003).
This support was initiated to comply with the ecotourism development led by nongovernmental parties (Hiwasaki,
2006).

While goals and objectives are defined in both documents, no specific description of assessment of the goals
and/or objectives is publicly available. In other words, the objectives are not described in a tangible and
measurable manner. This may cause difficulty in understanding how ecotourism has been implemented and assess
what has been accomplished.

Comparison of Policies among Three Countries

Table 1 (omitted in this abstract) summarizes the publicly available ecotourism policies for the three countries. A
checkmark indicates that a topic exists, however, the depth or quality of that topic is not indicated. A blank box
indicates that no description was found for the topic area.

As illustrated, eight topics occur in all three countries: goals, principles, implementation strategy, definitions,
mission, responsible ministry, and governmental support. The lack of a ministry level policy on the accreditation
and designation of land or resources in all three countries may suggest future emphasis on these policies.
Designation of land/resources is addressed only in the Japanese system. Designation refers to natural resources
that may be impacted by ecotourism to facilitate conserving the resources or temporarily protect the resources.
Designation specifies the area that stakeholders must consider and accomplish in implementing ecotours, so that
the stakeholder can have a clear understanding of implementation approaches and resource use. An investment
plan was established only in Korean policy. This plan involves specific numbers, and indicates that $832 million will
be invested from 2009 through 2012. Most funds will be allocated to infrastructure development ($703 million),
which includes developing eco-culture model cities and eco-lodges, and ecotourism trails.

Table 2 (omitted in this abstract) summarizes the policies of the three countries. This checklist was adapted from
Hysl op and Eagl es’ (2007) study.

Seven topics occur in all policies in the three countries: goals and/or objectives, methods of transportation, tourist

education and interpretation, facilities, accommodation, human resources required for ecotourism, and tourism

use monitoring. The following seven topics are applied in two countries: trails and markings, zoning and temporary

area restrictions, enforcement of rules and laws, waste management, marketing and competition for ecotourism,

measurement of economic impacts of ecotourism, and assessment of tourist satisfaction. The absence of these

topics may be challenging to the respective country because it implies that strategies are implemented in an

inconsistent manner. For example, a Japanese manual suggests a method of transportation as a park and ride

system and the use of low NOx emission bus in ecotour destinations. Japanese policy also defines how to

temporarily restrict tourists’ wuse in an area based on

Eleven topics are displayed in one country. Tourist use plan, for instance, describes the selected areas designated
for tourism activities, the control of tourist group size based on carrying capacity, sense of environmental
protection, and respect to locals and communications between eco-tourists and local residents, as in the Chinese
policy. Trails and markings describe the design of the trails and types, topics, and techniques of suggested signs in
fields, as illustrated in the Japanese manual. All of these eleven topics but one (i.e., tourist use plan) is addressed in
the Japanese system. The abundance of the coverage in the Japanese system is due to the fact that it has evolved
around a law that forces the policy and manual to contain diverse subjects.



No ministry has a policy relating to the use of an established tourist management framework, accessibility, and
assessment of goal achievement. The absence of a tourist management framework and assessment of objectives
can imply that government does not have a definitive level of management strategies. It prevents one from
assessing whether or not the objectives are met, which may result in the ambiguity of ecotourism success.
Additionally, the accessibility issues will need to be addressed to ensure the inclusion of diverse tourists.

Suggestions for ecotourism policies of three countries

Based on the comparison of publicly available ecotourism policies in three countries, some uniqueness and
strengths of each count r yneweakpessds weeepbsevwedrTieese weakhedsgsimayz ed . Al
suggest fulfilling the gap between what the policy currently involves and what it should take to enhance its quality.

The followings involve the suggestions for the Chinese policy: (a) develop a tourism or ecotourism law, (b) clearly
define the committee (stakeholders), (c) set up a standard ecotourism accreditation system and make it clear if an
ecotourism project needs to be accredited, (d) coordinate multiple governmental organizations that are involved in
ecotourism, (e) place more emphasis on the preservation of the natural environment, less on cultural or ethnic
living environment, and (f) establish a detailed description of a financial plan or support to the most needed areas
for developing ecotourism such as minority areas.

The following suggestions are provided for the Korean policy: (a) develop a law specific to ecotourism, (b) address
the issues of accessibility, (c) include the issues of safety for Korean and foreign tourists, and (d) address improving
tourism signaling in roads and destinations.

Suggestions for the Japanese policy are as follows: (a) establish a rule that covers areas on which ecotourism has a
potential to impact, (b) make an achievement of rules quantitatively measured, (c) designate cultural or intangible
resources, (d) develop a financial plan, (e) define how to coordinate the multiple ministries involved in the policy,
(f) provide numeric or measurable indicators on any topics in the manual, and (g) indicate accessibilities.

Conclusion

In many countries, ecotourism is presently at the policy consideration and initiation stage (Fennell 1999). All three
countries in this study have recently issued their ecotourism policy and are considered to be in the initial stages of
ecotourism policy development. The policies in these countries appear to be incomplete, and some important
issues are either not addressed or considered as fragmented. This is the first policy analysis of this type undertaken
for ecotourism agencies in the three countries, which provides a future improvement of these policies to
strengthen their effects on ecotourism management.

By bringing up the three countries’ ecotourism policie:
unique strengths, and weaknesses. Other countries may also find this comparison useful in making their own
ecotourism policy. Further studies may follow the i mpl

expanding the study scope including countries with successful practices.
References (omitted in this abstract)
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By most definitions, sustainable tourism is related to sustainable development. Sustainable tourism,
however, is seldom addressed in the broader context of regional and global sustainability issues. This
research is an attempt to address the challenge of placing tourism development in the broader social
and environmental context. More specifically, it is an examination of how residents and visitors perceive
relatively short-term change in the human and physical geographic landscape of rural Nepal that have
taken place since the beginnings of international recreational mountain climbing there in the 1960s.

Because the Khumbu region of Nepal has been a major international trekking destination since the
1960s, there exists a long-term baseline of photographs and research against which resident and visitor
perceptions can be assessed. The Khumbu region is the main artery for expeditions and trekkers to
Everest Basecamp, a popular trekking destination on Mt. Everest. Trekking and mountaineering in this
region has grown exponentially since the early 1960s, from 20 visitors in 1964 to more than 25,000 in
2001. This activity has brought employment and income opportunities to communities along the major
trekking routes, as well as modernizing values, lifestyles and technologies. It has also resulted in
development pressures, modification of traditional values, and cross-cultural conflicts both between
Nepalis and international visitors, and between different ethnic groups in Nepal.

Historically, the major processes affecting the physical landscape of the Khumbu has been deforestation
for cooking and heating fuel, and overgrazing resulting in the loss of vegetation and top soil. Solid
waste, sanitation and litter have been especially problematic along the main trekking routes. More
recently, the high Himalayan mountain region (of which the Khumbu is a part) has been experiencing a
warming trend, with glacial retreats and an increase in desertification in some areas. Together, these
micro- and macro-level ecosystem changes have impacted agricultural practices, wildlife habitats, and
vegetation regimes.

The contemporary built environment and uses of the natural environment in the Khumbu reflect the
multiple pressures for change and adaptation that the region has experienced over the past 40 years.
This research project used historical photographs that document human and environmental changes
since the 1960s to determine variations and commonalities in resident and visitor understanding,
interpretation and opinions of changes in the Khumbu environment, as well as how they have made
adjustments to the built environment and land uses in the face of these changes. The research
contributes to a broader scholarship and policy understanding of human perception and adaptation to
environment al and social change in today’ s

wor |l
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OTHER ABSTRACTS

Use and Abuse of Architectural Heritage in Jordan: Towards an Understanding of the Tourism Agenda

Jihad Abu-Ali
Management Hotel and Tourism, Hashemite University, Jordan
Shathal16 <> yahoo.co.uk

and

Shatha Abu-Khafajah
Architecture Department, Al-Ahliyya Amman University, Jordan
Jihad5299 <> yahoo.com

Key words: Architectural Heritage, Local Communities.

This paper explores the different approaches to architectural heritage in Jordan. The paper investigates how

architectural heritage is employed to serve the Government. It introduces the current local and foreign bodies

interested in architectural heritage in Jordan, and reflects on the relevant laws with special emphasis on

architectural heritage. Because material culture is engineered to serve limited political and economic purposes in

Jordan, |l ocal communi ti-des wa tcengaisdapproach Ehé paperdirazynthe he “ t op
lack of cultural continuity, local participation and genuine development in approaches to the past in Jordan to

argue that these approaches lack sustainability and need to be replaced with more community-based and context-

oriented ones. It will demonstrate this through examples from the Jordanian context. The examples will be

investigated on different levels; such as the local communities' attitudes towards architectural heritage and its use

and/ or abuse, as well as the Government's perception of architectural heritage in question.

Eco-travelling or eco-site visits ¢ how to include total trip characteristics when trying to develop a
more sustainable tourism production



Thor Flognfeldt

Associate Professor

Lillehammer University College, The Tourism and Travel Courses, Lillehammer, Norway
Thor Flognfeldt <> hil.no

Keywords : Eco-travelling, trip characteristics, sustainability, tourism production

This author has worked on modelling travel route systems for a long time (Flognfeldt 2005). He has also tried to
di scuss the distirmovteildn nlpét wodn e'sendmibtha dV ie®ictos ” ,
ecot ourism (Flognfeldt 1997; 1999 and to2H: Quda)nabilitBy i
discussions one might put a brighter light on the global and local challenges to the travel industries than most of
the discussions until now have shown. The inspiration for this research came from an article by Fridgen (1984) —

andthe intention of this paper is to bring Frigden’s

sustainable ways of travelling.
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“Travel to and from the destination site and experienc:¢

understanding of travel behavior could assist in the marketing of secondary trips, staging areas, and minor
attractions located in the vicinity of larger, more popular destinations. Such relationship require the cooperation of
the psychologist and the tourist professional. Travelers, not laboratory subjects, must be studied in transit, at
hotels, in their homes, and on site. The tourist professional can make this integrative work possible by being
sensitive to the importance and implications of this type of research (Fridgen 1984 p. 33)

While both Frigden and this author focuses on studying tourists at different locations and at different parts of their
trips are much of the sustainability di scuwsourem
in the future wild.l i mpact the environment”™ much

basket”. This means that developing a strategy for

best, a destination or a resort development strategy. Among the most ambitious of these strategies is Whistler
Mountain in British Columbia, Canada (Brown 2007) which also is focusing on the external transport to the resort.
Even this strategy is just looking at the transport from Vancouver to Whistler, and not on a wider transport issue.

But there are many production elements to focus on, among those:

. T r a Abstp forrthe whole trip and within a destination. In a Northern European setting this means that that

only

a

of the

“finads atte t he destination” often is the key factor

t r anspor-tobéablete tdke smill trips around —might be in favour of using a car even when the
offers of cheap collective transport are available on parts of the trip.

e Local geograpbitctakeknbel mdge sustainable deci si

knowl edge barrier
e Use of and mar ket acceptance of *“ s lroshotttrateliedfvod,| |

but could also be on “use of | ocal gui des” and “

e A c t-whal typksefactivities are using local resources in a sustainable way or what types are overusing
local resources. Both cultural, nature-based and wildlife resources will be regarded.

e Combining |l ocal mar ket activities and those offered

in the local environment is a goal for the community, trying to reach the commonly accepted activities might
double the market.

e Even tourism attraction systems (Leiper 1990)
much traffic and thus need to be redeveloped or reorganized.

Summing up these questions will also tell about the choices politicians and the tourism trade will have to consider.
If a strong regulation of tourism should be needed what types of production will then be given priorities? This
would depend on what types of production resources might either be in scarcity or be known to have pollution
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effects. In Norway dependency on hydro electricity will for example give close to railway localization of
destinations and activities a priority to private car based access locations.

What travel patterns will be preferred to develop if some different development scenarios occur can also be
examined in this paper as well as local strategies for future development.

Brown, B (2007): Whistler Will Be The Premier Mountain Resort Community As We Move Toward Sustainability —
How? Guest lecture at Lillehammer University College, Lillehammer, Norway, November 8, 2007 se also
http://www.whistler2020.ca/whistler/site/homepage. acds?instanceid=1930792&context=1930501

Flognfeldt, T (1997): Eco-tourism in the remote areas of Norway - just a green veneer? Paper in: Byron, R; Walsh, J
& Breathnacht, P (1997): Sustainable Development on the North Atlantic Margin, Ashgate, UK.

Flognfeldt, T (1999): Impacts of Short Time Visitors to Local Communities in the Mountain Areas of Southern
Norway. International Journal of Tourism Research. 1 (pp. 353-373).

Flognfeldt, T (2005): The Tourism Route System —models of traveling patterns. Belgeo 1:2. pp. 35-58.

Flognfeldt, T (2006): Eco-traveller or Eco-site Visitor? in Gossling, S & Hultman, J (2006): Ecotourism in
Scandinavia — Lessons in Theory and Practice. CABI Wallingford, UK.

FIl ognfeldt, T (2007): Developing tourism products 1in
Communications 2:2007.

Fridgen, J (1984): Environmental Psychology and Tourism. Annals of Tourism Research Vol 11 pp. 19-39.

Leiper, N (1990): Tourism Attraction Systems. Annals of Tourism Research, Vol. 17 pp. 367-384.
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Measures for implementing sustainable tourism in mountain areas: The case of the Tirol
Mag. (FH) Birgit Frischhut

School of Tourism and Leisure, MCI Management Center Innsbruck, Austria
birgit.frischhut <> mci.edu

Keywords : Sustainable tourism, indicator system, mountain areas, Tirol

“The concept of s ust averthayearsend lieen appliedtatourisra shd dscusset heawilgt

inmany tourism-r el ated publications, books and national or int
1372). According to the United Nations World Tourism Organization (UNWTO) sustainable tourism is a form of
devel opment that " .. meets the needs of present touri st:

opportunity for the future. It is envisaged as leading to the management of all resources in such a way that

economic, social, and aesthetic needs can be fulfilled while maintaining cultural integrity, essential ecological

processes, biological diversity, and life support system" (UNWTO 1996, online). Even though the topic has been

widely discussed in academia, its practical implications are limited. The difficulty lies in the method of measuring

sustainable tourism and identifying its degree of performance (cf. Gurtner 2006, p. 16-19). Weaver describes the

compl exity of the t op-basedsassminablotbutism strategy is,campliaated bl thechdtuala t or s

process of selecting, measuring, monitoring and eval ua:
At the same time Butler (cf. Butler 1999, p. 16) indicates the importance of measuring sustainable tourism, as

without an indicator system for measuring sustainabl e |
meaning.

Purpose

The aim of the reported pilot study is to create a barometer of public opinion on the implications of sustainable
tourism in the destination of the Tirol. The Tirol is one of the most intensively used tourism regions of Austria
receiving 8 Mio. visitors or 42 Mio. bednights per year. The tourism intensity can be expressed by the number of
visitors per inhabitant (62). Tirol accounts for 35% of all bednights of Austria and is therefore number 1 of all 9
federal states — even before the capital of Austria, Vienna. The topic of sustainable development is therefore
essential for the future of the Tirolean tourism. However, the subject of sustainable tourism has not been a major
focus in the Tirolean tourism industry so far. With the creation of a future-oriented project team in the
government of the Tirol, tourism is been defined as a key motor for the future development of the country. While
tourism development has had major negative implications both for the natural and the social environment, the
aim is to implement a sustainable and nature-based form of tourism that assures a sustainable source of income
for the population living in this mountain area. Together with the Tirolean Tourist Board the author tries to draw a
picture of the current status-quo of sustainability in tourism in the Tirol.

Design/methodology/approach

The research method employed in the study at hand belongs to survey research with the questionnaire being one
of the most frequently used methods of data collection (Macionis & Plummer 1998). Given the high level of access,
and frequent use of email as a communication medium it was felt that a web-based survey had the advantage of
being relatively time-efficient for respondents. The paper reports a pilot study, which is a small scale version, done
in preparation for the major study. One of the main advantages of conducting a pilot study is that it might give
advance warning about where the main research project could fail, where research protocols may not be followed,
or whether proposed methods or instruments are inappropriate (cf. Prescott & Soeken, 1989). The author reports
the results of the pilot study among tourism directors of all 36 tourism boards of the Tirol (n=36). The standardized
guestionnaire is online during April 2009. Lime survey will be used as an open source tool for conducting the
survey. Data will be analysed using the Statistical Package for Social Sciences (SPSS) software.
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Findings

First of all, the general mood of tourism directors in the Tirol towards the issue of sustainability as well as its
relevance will be assessed by the empirical study. Moreover measures for operationalizing sustainable tourism in
the Tirol are defined. Furthermore, the study will find out barriers for implementing sustainable tourism in the
Tirol and how these barriers can be overcome.

Research limitations/implications

One major shortcoming of the tested pilot will be the small sample size (n=36) of tourism directors of the Tirol. The

sample size has a direct and sizable impact on the powi
most directly in the statistical power ofthesi gni fi cance testing and the generali
1995, p. 164). Therefore, the results of the pilot —although being a complete study among all tourism directors—

have to be taken carefully in terms of generalizing the findings. Yet, they very much helped prioritize the final

guestionnaire of the major study.

The reported pilot study forms a part of a wider research project and represents the starting point of a more
comprehensive research activity. After defining the status quo of implementing sustainable tourism in Tirolean
tourist boards the main objective is to create an indicator system for sustainable tourism that takes into account
the specifications of mountain areas. The findings from the pilot will be taken into account for the actual purpose
of creating an indicator system for sustainable tourism, which will then be realized for the destination of the Tirol.
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Yakushima | sland in the South of Japan h asatusleverld
heritage site in 1993. An increase in population connected to tourism business, cruise ships calling at the harbours,
resort hotels, tour groups visiting the forests and signs of environmental damage around the most popular natural
attractions give proof that the life cycle has proceeded far into the development stage. Some elements of capacity
have clearly reached a critical line and need sustainable management concepts. On the other hand, arrivals to the
island are limited through flight and boat capacities. The two main types of tourism business, eco-tour guides and
accommodation facilities, are dominated by small-scale, individual ownership. Young people make the strenuous
ten hour trip to the century old Jomon Cedar as a kind of pilgrimage. Diving, snorkeling, kayaking and other marine
sports are enjoyed only by a minority of visitors. Volunteer activities at the sea turtle preservation center are
another type of niche tourism on the island. Tourism is also seasonally and locally concentrated, leaving many less
developed pockets.

This paper will examine the relation between mass tourism and niche tourism on Yakushima. Overlaps between
types of facilities and services used, activities and places suggest that it will be difficult to make a clear distinction
between the two. It will be examined whether and how a system of coexistence has been established and whether
it will be sustainable for the future.

In the first part of the paper, an outline of population changes, settlement development and tourist numbers tries
to position Yakushima in the destination life cycle and in the domestic tourism market. Problems and limits of
capacity linked to tourism will also be addressed. The second part will examine the development of ecotourism,
concentrating on the characteristics of tour guides. The number of eco-tour guides on Yakushima has risen to more
than hundred, from a variety of backgrounds, which has caused problems of quality and qualification. Hiring a
guide has become part of the Yakushima experience, for tour groups as well as backpackers. An analysis of the
“product
tourist facilities like small-scale attractions, accommodation and restaurants. Here, a process of diversification has
taken place. As a result, the island now offers the full range of accommodation from self-catering lodges to
luxurious western style hotels. However, private sector attractions only fulfill a minor role in comparison to the
natural heritage. Many other facilities or services are available only on a very basic level, giving the island the
image of a backpacker destination in many aspects.

The fourth part will examine the strategic management of the islands tourist resources and tourism. A variety of
organizations and actors are involved; the most prominent of them is Yakushima Environmental Culture
Foundation that was inaugurated in 1993 by Kagoshima Prefecture and Yakushima Town. It provides the
informationgat eway to the island with a facility that
foundation also runs field courses for visitors at an environmental study facility. Therefore, information
management clearly differentiates between edutainment for mass tourists and detailed educational contents for
interested tourists. As Yakushima is a natural world heritage site and part of a national park, the Ministry of
Environment is also involved in management issues, mainly in controlling problems of overuse. Resident
organizations and NPOs operate locally in environmental protection. Tourism promotion, on the other hand, is a
task of the local administration. Due to this complex system of public and private actors, it is difficult to define a
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tourism strategy suited to the natural resources and social conditions of Yakushima. As a result, mass and niche
tourism are promoted at the same time by different actors and the balance of their coexistence has reached a
precarious stage.
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Understanding | ocal residents’ attitudes toward touri s
any type of tourism development. A large number of studies have examined resident attitudes and the factors that

are likely to influence those attitudes. Most of those studies suggest that locals tend to have positive attitudes

because they see tourism as an economic devel opment t o
level of support tend to change as a destination moves from one stage of destination lifecycle to the next. Locals

tend to pay more attention to the negative aspects of development as a destination becomes a popular tourist hub

because the negative aspects tend to become more prominent and living with those aspects are likely to

significant| yto-danp alctve®dcaAs sudgyested by Butler’s (198
support for tourism development in tourist locations becomes evident as destinations move to latter stages of

development.

Once destination reaches latter stages, traditional economic assessment tools may not be enough to assess locals
attitudes and support for the various types of development. In addition, positive and negative socio-cultural
influences of tourism may need to be considered in addition to economic and environmental impacts. However,
contrary to intuitive thought, residents who recognize negative impacts may not necessarily oppose tourism
development. While they oppose one type of development, they may be more willing to support another type.
Thus a continuing assessment of | ocals’ attitudes for
sustainability of industry and to manage the more critical aspects that appear as a tourism destination reaches
maturity. While locals may be opposed to any further mass tourism development in well developed destinations,
they may be more willing to support an alternative tourism development, which requires tourism planners to take
into account the desires and aspirations of the local residents. In fact, to ensure the success and sustainability, any
form of tourism development should be through local initiatives and consistent with local values.

This study attempts t o examientfrmdobdevaldpmentaral thé factorsitbhke s t owar
are likely to influence those attitudes in a well developed tourist destination in Turkey utilizing the resident

attitudes model developed by Gursoy and Rutherford (2004). Tourism plays an importantroleinTur k ey ' s

economic sustainability, especially in coast al areas. .
devel oped and tested in the United States is utilized I
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complex. Understanding this complex phenomenon requires a thorough examination of interrelated factors and
the interplay among those factors. Findings also revealed that even though some of the factors influence attitudes
toward both mass and alternative tourism, attitudes towards each form of development is likely to be formed
based on the perceptions of different factors.

Overall findings suggested positive relationships between tourism development and perceptions of positive

impacts and negative relationships between negative impacts perceptions and support for development. Residents

who see tourism as creating positive economic impacts are found to support both mass tourism and alternative

tourism development. However, support for alternative tourism development was found to be higher. Residents

who see tourism as having positive cultural impacts on the local community are likely to support alternative

tourism while they are likely to neither support nor oppose mass tourism development. Positive social impact

perceptions were found to have no significant relationship with either mass tourism or alternative tourism. While

residents with negative socio-economic impact perceptions were found to strongly oppose mass tourism

development, they indicated neither support nor opposition for alternative tourism development. On the other

hand, residents with negative social impacts perceptions indicated a strong opposition for alternative tourism

development while neither support nor opposition was indicated for mass tourism development.

Findings of this study have both theoretical and practical implications. The most critical theoretical implication of

this study is that understanding | ocal residents’ atti/
examination of a set of very complex and interrelated factors. Findings suggested that both positive and negative
residents’ perceptions of tourism should be examined.
about economic benefits, others were more concerned about specific benefits and costs of tourism. However,

findings further suggested that while several factors influence attitudes, some of the antecedents of attitudes are

correlated, especially the impact perceptions. Therefore, it is crucial for developers and policy makers to

thoroughly understand the interplay among impact perceptions because the most salient impact perception is

likely to influence how the perception of other impact factors are formed.
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Tourism plays an important role in the economic development and potential opportunities to alleviate
poverty in developing countries including Malaysia. Tourism has performed extremely well in the
Malaysian economy and occupies the second position presently in terms of foreign exchange earnings,
providing an important source of income, employment and wealth to the country. Since tourism is such
relatively significant sector in Malaysia, and eradicating rural poverty is also an important agenda for the
country, it is crucial to explore how pro-poor tourism (PPT) initiatives can help to reduce poverty while
boosting the tourism industry in Malaysia especially in rural areas. Rural development has been central
to the Malaysia development effort, but rural poverty persists: a new narrative is needed, where
tourism becomes an important catalyst towards poverty alleviation. A key aspect of pro-poor tourism is
creating and - more importantly - maintaining employment opportunities for poor communities. Pro-
poor tourism remains predominantly at the micro level. In this context it is suggested that many current
interventions cannot deliver impacts at a significant scale, and that ways to use tourism for poverty
alleviation should be expanded and applicable to all forms of tourism including mainstream (mass)
tourism. This approach is based on the mainstreaming linkage and expansion away from a narrow focus
on community resources as attractions to all kind of things where the communities could benefits
through tourism preferably. Thmortodrigngotisttitise hal | enge
business approach across the industry, rather than a niche market.

Tourism Value Chain Analysis can assist in identifying such opportunities that can extend the potential to
involve communities in different business activities. An effective integrated approach of VCA can be
used in expanding the opportunities that might be possible to increase the use of local produce in the
tourism supply chain. In such instances, the community will not interact directly with tourists and may

be physically distant from tourist operations,theso-c al | ed ‘ Coenfinumni ny ®BRr ough To
concept or CBtT. This is in contrast to the conventional approach to CBT which most commonly refers to
communities which engage in ‘“front | ine operation

services for tourists locatedwi t hi n t he ¢ o mmu n-¢ultusal’spheres Ppscdling af | and soc
community involvement in tourism can therefore take a broad holistic approach and look beyond the

traditional CBT to engagement with mass tourism and provision of goods and services for front line

operations outside the community. In conjunction to this,theso-c al | ed ‘“tri pl e bottom |
combines social and environmental responsibility with economic efficiency becomes more extensively

accepted, where all-inclusive resorts can have a major impact on poverty levels in surrounding

communities. As such, they have a potentially important role in pro poor tourism in developing stronger

focus on backwards linkages into local business activities and career opportunities to the local
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communities. This paper will further discuss the issues as well as prospects and challenges of pro poor
tourism in mainstreaming the rural poverty alleviation with focus on a high-end resort and several
traditional fishing villages in Penarik, Terengganu, Malaysia.
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Wildlife tourism, C 0 fhpsed towismnegotowritme coneumtige use df wildlife,aural r e
tourismand human relations with animals” ( Reyn-oaptides & Brait
and wild settings (Orams, 2002).

The African continent and South Africa in particular, is known for its wildlife. The South African hunting safari is a
popular tourism activity annually undertaken by an average of 6000 hunters residing all over the world (Patterson
& Khosa, 2005). The majority of these hunters, however, live in the United States of America and Europe (Radder,
2003). These hunters pay a premium price for the hunting safari and therefore are likely to expect a differentiated
hunting experience, which may not be available in their home countries.

Quality management is the foundation of sustainable competitive advantage (von Brandis & Reilly, 2007). In a
service-driven industry such as tourism, the provision of high levels of service quality could result in attracting
more first timers and/or having repeat visitors.

During the past two decades the disconfirmation-based approach, noted for the SERVQUAL scale, has dominated

the literature on service quality measurement. This approach measures service quality as the difference between

consumer s’ expectations and perceptions (Parasuraman, .
formed before or during a hunting safari and are shaped by a number of influences, such as explicit and implicit

promises, word-of-mouth communication, past experience, transitory intensifiers, perceived alternatives and
situational factors (Radder& Han, 2008) . Hunters’' perceptions on the oth
the safari and are determined by their actual experiences on a series of sequential service encounters.

Culture strongly influences consumer expectations and perceptions of experiences. Because of different cultural

backgrounds, people behave differently and may have different perceptions and expectations (Reisinger & Turner,
2003).
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This research investigates the i mpactofthefservceaglalitu r e on hul
associated with the South African hunting safari. The research adds to the small amount of cross-national and
cross-cultural studies of perceived service quality in the consumptive wildlife tourism literature.

To achieve the research objectives, we employed a quantitative approach. Survey packages comprising a
guestionnaire and postage pre-paid reply envelope were mailed to 2000 potential respondents who hunted in the
Eastern Cape, a popular hunting area in South Africa, between 2002 and 2007. By the due date, 236 usable
guestionnaires were received.

The questionnaire comprised a cover page explaining the purpose and importance of the research and assuring

respondents of anonymity and confidentiality. Twenty-five paired six-point Likert-scale questions were used to

measure perceived service quality. These questions were selected following an extensive review of relevant

hunting tourism and service quality literature. Finally, several dichotomous and multiple-choice questions were

empl oyed in the quest i onn ademograpHicdetaids.eStkfivetpdreentafthes pondent s
respondents lived in the USA and the rest (n=82) in Europe.

Underlying dimensions of the service quality scale was identified by exploratory factor analysis, using SPSS 15.0.
Six items were excluded at this stage due to either cross- or insignificant loadings. The remaining 19 items
constituted a three-factor structure with adequate reliability and validity. Factor one, the interacting experience,
explained the most variance and comprised seven items measuring the quality of interaction between hunters and
staff. Factor two, the peak experience, grouped together seven items measuring the quality of field hunting
practices, the major motivation in safari participation. Factor three, the supporting experience, explained the least
variance and included five items measuring the quality of auxiliary facilities, such as accommodation and transport.

Descriptive analysis showed that, although the average gap score was positive for each sample, the European
sample had a larger score. Hunters from European countries rated the service quality of the South African hunting
safari higher than the US hunters did, particularly with respect to the interacting experience and the peak
experience.

Paired-samples t-tests were also conducted for each sample at the item level. Seven items showed statistically
significant (p<0.001) differences in the gap scores.

This study made a theoretical and managerial contribution. Firstly, it provided an extensive review of the literature

on hunting tourism, service quality and tourist culture. It also generated a valid and reliable scale for measuring

vVisiting hunters’ p e r c eah trophg humstiegratari. thie meqsura@mlentt stale cambe Sout h Al
adapted for measuring service quality in other consumptive tourism experiences.

On a managerial level, the research showed that, on average, the service associated with the South African hunting
safari is positive. However, service providers are advised to take note of, and allocate resources to, improving
those areas that attracted low ratings.
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Tourism representations announce potential sites of leisure/pleasure organised as a global system by Western

discourses and investments but local-global dynamics do not unfold in inevitable sequences or scenarios. They can

open-up alternative possibilities which visitorsodcan enjo
for economic improvement in areas which seem to have little possibility to develop other economic activities. Such

a mandate has been assigned to the Festival of Pacific Arts if it wants monetary support from the European Union.

This Festialaleventa’ ‘esfpeenor mous size for many of the i ¢
a large financial investment. More than twenty countries participated in 2008 each sending at least one delegation

that the host country had to accommodate. Tourist spending would help lighten the financial load. The burden of

investment is shared over time since the Festival is hosted only every four years. Countries take turns and there

has as yet not been the need for any country to host a second time. Attending the Festival can be onerous too. For

one delegation, commercial fares were too expensive and they sailed to Pago Pago. Contrary winds delayed them

for several days, as well as the ceremony to celebrate the ancestral skills used for the voyage. Enthusiasm was not

dampened though!

The Festival has become one of the largest gatherings of Pacific peoples. Is its only purpose to celebrate South

Pacific cultures in all their diversity for the sole benefit of the Pacific Indigenous communities? It is a great arena

for the support of on-going efforts at reviving and preserving cultures that have been oppressed or almost

obliterated. It is an opportunity, as participants work to maintain the inherent values of their cultures, to help its

spectators understand what makes other humans with whom they co-exist different and yet similar. Can it help

them ponder about the history and future of relationshi
its international visitors a sample of the attractions that await them in the many destinations that they represent.

It would be reaching its main market since visitors to the Festival are among those more likely to visit other Pacific

Islands. There was a fair number of such tourists but maybe not as large as could be when one considers the

i nvest ment required to i mplement the Festival from bot|
an effective tool for the promotion of forms of alternative tourism that would direct high-yield international

tourists to the shores of Pacific islands? All Pacific Islands? Not all countries share similar views on the value of

tourism development and the forms it might take.

On the other hand, visitors’' expectatimtnisc hawlet yrralb’'l etmo
that would appeal to them since it is based on western understandings. The Festival offers specific snapshots and
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performances, which are imbued with meaning and embody memory for the performers but that is not the case

for many spectators. Participants cannot bring all elements of their culture. They have had to travel, restricting the

amount of baggage. Culture, though, is not a kind of decorative element of the destination visited. It is embedded

in everyday life. Some of thegroups t hat attend the Festival are professic
representatives of their culture since they have commodified some aspects for their benefit. All different

performers, though, experience ever accelerating changes that compete with tradition.

El ements chosen for representation at the Festivals (b
with culture as it is practised daily at the home i sl al
that international visitors would be encouraged to explore. The result must not, however, become a vehicle for an

ideological formulation of a harmonious edenic past for example or to naturalise hierarchies based on Western

structures. Culture is an on-going process perpetually constructed, like identity. Tourists, however, never have

much time to immerse themselves in different cultures even if tourism is meant to provide the means of
experiencing the diversity of tdbeenhanedbladmorscompletet ur es. To
encounter involving active participation. Brief stagings rely on passive positions that contribute little to making

sense of the world. It is also important to be aware of ethical questions raised by the possible voyeuristic aspects

of such a

product’ , especially if it were not created

Because difference or distinctiveness is not located only in single cultures, human rights require that each

individual acknowledge otherness not just as an outside phenomenon but al so within one
representations, including those projected by the Festival, contribute to awareness of cultural plurality and

diversity where the Festival takes place and elsewhere. They could encourage intercultural encounters by

expanding the imaginaries of potential visitors so long as the cultures have not been aesthetisised for easy

consumption or the images controlled by outsiders.

S ow

I have used a qualitative methodology which included participant observation and interviews as well as ethical
approval and which allows me to recognise that | am situated as an outsider. The post colonial theoretical
framework enables me to respect the alterity of the other while supporting sustainable forms of tourism
development (which include the recognition of the capacity for creativity and innovation of cultural diversity) and
the empowering of local communities towards making their cultures more visible on their terms. Post colonialism
also supports indigenisation of tourism development, as opposed to hegemonic imposition by international circuits
of capital. Alternative tourism based on local culture needs to be presented by those whose culture it is. The case
study used to answer the research question is the 10th Festival of Pacific Arts that took place in Amelika Samoa in
July/August 2008. It is complemented by documentation on the eighth festival held in New Caledonia in 2000.
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Most part of Iran is located in the dry belt area of the world and two/third of the country is located in arid regions
(semi arid, arid and hyper arid). Arid regions are contain 29 percent, semi arid regions are contain 19.9 percent and
hyper arid regions are contain 35.2 percent of Iran. Desert landforms of Iran are covered wide area in different
part of country, especially in the eastern and central part of Iran. Assessments of these landforms are very
important for tourism planning in Iran. Iran has 30 provinces and among these provinces, parts of 16 provinces are
located on the deserts area) Distribution of desert landforms, among these provinces is really important for
tourism planners and managers. In fact the aim of this study is assessment of distribution desert landforms in 16
provinces of Iran as geotourism attraction. In deserts area of Iran we have 4 groups of landforms:

- sand dunes landforms such as sand sheet, Barkhan, Nebka and all kind of sand dunes
- playa and other related landforms such as salt crust, clay flat and wet area

- hydro and hydroaeolian landforms such as yardang (kalut) and badland

- salt dome and salt layer

In fact Diversity and distribution the landforms of deserts in Iran create great potentials for geotourism activities.
Iran has more than 60 playas in different places, especially in center and east of Iran. These playas distributed from
north - west to south - east and east of the country. Also Iran has more than 19 ergs with different size and
different landforms. Insides of these ergs there are many different sand dunes such as Barkhan, Nebka, Seif, Star
dunes and Parabolic duns. Also Among the desert area of Iran, Lut and great Kavir are very important sites for
tourism attraction. And now some tourism activities take place in these areas. The results show that the desert
area of Iran covers 575720 square kilometers. Approximately desert area covered one/third of total area of Iran.
Of course all parts of the landforms of deserts haven't potential for tourism attraction. Between all kinds of desert
landforms, Kalut or Yardang has 1,7 percent, all kind of active and relict sand dunes have 7 percent and clay flat
covered 2.2 percent and finally playa landforms covered 19.4 percent of total desert area of Iran. In playa, 6
percent belong to salt crust and salt lake, 3.1 percent belong to wet area of playa margin, 9.3 percent belong to
clay playa and 2.2 percent belong to alluvial fan playa. On the base of above mentioned, provinces such as Kerman,
Esfahan, Semnan, Yazd and Sistan have great potentials for tourism attraction and are suitable for geotourism
activities. Finally the tourism planner can find some tourism sites in these provinces for promotion of geotourism
in Iran.
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Nowadays, tourism industry has such an importance in economic and social development of a country that the
economists think of it as invisible exports. Actually it is one of the industries which has enjoyed gigantic expansion
in recent years. This is due to the fact that, almost one eighth of the world population travels annually - what has
made tourism a major source of income throughout the world and a symbol of cultural identity and a means of
obtaining foreign currency for some countries. That is why tourist attraction has increasingly become the center of
attention for all executives and planners around the world.

Unfortunately despite its suitable geographical conditions, its splendid natural views and invaluable, historical and
cultural heritages, Iran has failed to attract its due share in this profitable industry. This is quite evident when you
notice that, in 2008,only 2 percent of the world tourists traveled to Iran.

This paper is an analysis on the economic impacts of tourism on Iran, and the way this industry can remove Iran's
mono-product dependence and other hindrances. Here a comparison has been made between this country and
others by using tourist frequency model. Considering the available job opportunities, | have also discussed other
social and economic impacts of tourism on Iran. By the way, to avoid negative impact on ecotourism and to
prevent unfavorable cultural it carries along, some approaches have been suggested.

Some of the most important principles of sustainable tourism development include:

-Training planner to manage heritage and natural resources.

-Provide quality employment to its community residents and a linkage between the local businesses.

-A code of practice should establish for tourism at all levels —local, regional and national —based on internationally
accepted standards.

22



Sustainability, Environmental Change and Tourism: An Example from Nepal

Quantile Regression Analysis of Visitor Spending: An Example of Mainland Chinese Tourists in Hong
Kong

Pin T. Ng
W. A. Franke College of Business, Northern Arizona University, Flagstaff, Arizona, USA
pin.ng <> nau.edu

and

Alan A. Lew
Department of Geography, Planning & Recreation, Northern Arizona University, Flagstaff, Arizona, USA
alan.lew <> nau.edu

Keywords: quantile regression, least-squared regression, Hong Kong, tourist expenditures

A common approach to market segmentation based on visitor expenditures is to use the least-squares regression
analysis to determine statistically significant variables upon which key market segments are identified for
marketing purposes. This was done by Wang (2004) for survey data based on expenditures by Mainland Chinese
visitors to Hong Kong. We use this same dataset to demonstrate the benefits of using the quantile regression
analysis approach to better identify tourist spending patterns and market segments. The quantile regression
measures tourist spending in different categories against a fixed range of dependent variable, which distinguished
between lower, medium, and higher spenders. The results show that quantile regression is less susceptible to
influence by outlier values and is better able to target finer tourist spending market segments.
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This paper would analyze and compare to the development of tourism resources at the aboriginal region
in the West and East. There are two cases between the Navajo Reservation in U.S. and the Atayal tribe in
Taiwan.

Founded in 1923, Navajo Nation encompasses the land, kinship, language, religion and the autonomy to
the Navajo people, who traditionally called themselves Diné, which means people. The Navajo
homeland covers about 26,000 square miles within the exterior boundaries of the states of Arizona,
New Mexico and Utah. Although it is the largest American Indian reservation in the United States, the
land area is remote in the desert region that is rigid for the economic development. Thus, to sustain a
viable economy for an ever increasing population of over 250,000 people becomes an urgent necessity
for the Navajo Nation today.

Atayal is an indigenous mountain people located in northern Taiwan. At present, the population is
approximately 81,000. Slash-and-burn rotating farming and hunting are their traditional way of life. They
have developed intricate fabric weaving skills, featuring sophisticated patterns and designs. Facial
tattoos are the long-standing custom of the Atayal. Ancestral spirit worship is an important organized
social activity. The worship rituals constitute the major religious ceremony. Music playing and dancing
with Gan mouth string are the distinctive features of Atayal entertainment activities.

I n order to answer the questions are as foll ows:
environmental resources to tourism use? How to think that tourism development is impacted by the

physical hazard? What ' s t hoerisncaodfutuee nispprofer souriym at t i t ude
development? We investigated the indigenous perception about the environmental cognition,

traditional knowledge, communicating skill, contemporary attitude and future vision for the use of
tourism resources by depth interviewing. In additions, the literature reviewing, mass media analysis,
environmental investigation, and participant observation were also adopted.

The results show that the physical landscapes and traditional culture are the dominant components of
tourism resources between the Navajo reservation and Atayal region. Both the people of two cases
change less the nature of them for tourism. In Navajo reservation, tourism is deterred by inadequately
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paved roads, lack of water, electricity and telecommunications services, not by physical hazards. In
Atayal region, the typhoons play the fatal roles to restrain the tourism investment. The small scale of
enterprises becomes the popular style for Atayal people. The struggle of the balance between the
development and the preservation of tourism are necessary for Navajo and Atayal people, so
ecotourism is a compromising way. Navajo people finally approved Gaming for provision of more jobs in
2004, even they had voted against it on the Referendum in 1994 and 1997. The appearance of casino
would be a controversial issue of tourism in the future. Atayal people will hope to have the more stable
setting and the closer connection with government.

The study is going to exam and discuss the perception and the behavior of Navajo and Atayal people by
the indices of sustainability, including the scope to be concerned, the value of physical and cultural
heritage, the evaluation of risk in the environment, the support by the outside world, and the cognition
of developing limit. It is helpful to advance the understanding of the sustainable thought for the two

cases.
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Tourism development is given as a priority in contributed to poverty eradication in Lao PDR. It is claimed to be the
top three foreign exchange earners since 1999 and became the most important in 2000 and 2004. The contribution
of tourism benefit to local poor people is, however; still in questioned. This paper is, therefore; interested in
exploring of how tourism development contributes to poverty eradication in Lao PDR by looking at the issues of
implementation of the tourism policy for poverty reduction in Laos in two provinces, Lungnamtha and Champasak,
Lao PDR. The questions that are considered though are: 1) who are the independent stakeholders involved in the
government processes in implementation of tourism policy for poverty reduction? 2) what strategies do they have
for cooperation? 3) what constraint do they encounter in implementation of tourism policy for poverty reduction?
and 4) what can be done better to implement tourism policy for poverty eradication in the future? In order to
provide the answer to the questions, this paper employed concept of network governance to explore the network
governance of implementation tourism policy for poverty reduction.

The concept of network governance is defined here as a
implying that non-governmental stakeholders have been included in policy making and policy implementation. The

involvement of various stakeholders in policy implementation is changing the institutional arrangement from

government to governance. The role of the government has been changed gradually and allowed for other

stakeholders to be partners in the implementation process. Network governance is also integrated a number of

interdependent, but operationally autonomous actors in concrete negotiations based on a common understanding

established through factors such as regulation, norms and perceptions. The actors involved are mutually

dependent because they need each other’s resources to
different purposes and they need similar resources to achieve their goals. To explore the processes of the

government transformation into governance the network governance approach is thus applied.

This study employed qualitative research methodology of which the thematic method is applied. The semi-
structured expert interviews are used for the data collection. The primary data was collected from Lao National
Tourism Administration (LNTA), a main implementer at the national level, in two provincial tourism departments
(PTD) (Lungnamtha and Champasak provinces), one district tourism office of each province (Mung Sing Districts for
Lung Nam Tha Province and Pathoumphone district for Cham Pa Sack Province), and one village for each district
during February and June, 2008, and February 2009. Two identified key informants were selected from each level
of national, provincial, district, and village. The study found that apart from the governmental organizations, a
number of stakeholders from the non-governmental organizations including private sectors and international
agencies have been involved overtime with the implementation of tourism policy in particular the ecotourism
policy for poverty reduction in both provinces. Three approaches had been applied as main strategies of
implementation including top-down, bottom-up, and interactional approaches. Some constraints of
implementation tourism policy for poverty reduction are the lacking awareness to the issue and the pressure of
increasing interest of using tourism resources for other purposes. Thus the stakeholders have to forcefully
coordinate to utilize the resources that are aimed to achieve the goal of poverty reduction.

The network governance in this case is evident through the increasing number of stakeholders from non-
governmental organization and cooperation among them by employing an interactional implementation approach.
The network governance is, however; hindered by the lacking of the awareness and competing of using similar
resource for different purposes.
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Local economic development is a phenomenon of growing significance across the developing world. In several

countries of sub-Saharan Africa, the rise of local development initiatives has been observed during the past decade

(Beyer et al., 2003; Rogerson, 2005; Rodriguez-Pose and Tijmstra, 2007). In parallel with the expansion of tourism

in national economic development planning across Africa, planning for tourism to be a lead sector has become of

increased importance (Mitchell and Ashley, 2006). Against this background of growing debate about the local and

regional impacts of tourism the developing world the aim in this paper is to examine the developmental impacts of

‘“youth tourism . The UNWTO (2008) considers youth trav:
economic contribution to the places they visit but also develop personal skills, social ties and cultural links in their

quest for engaging experiences. Moreover, more than any other market segments youth tourism is considered as

an opportunity for creating a more responsible tourism and a more equitable distribution of the benefits of

tourism (Jones 2008). Youth travel and tourism is generating a number of specialized markets, including the

provision of specialized accommodation, work experience, volunteer travel, language learning and educational

travel (UNWTO 2008). The largest element of the growing economy of youth tourism is encompassed, however, by

the phenomenon of backpacker travel. The popularity of
Planet Publications is a powerful index of the expanded international importance of backpacker tourism (Welk

2008).

The aim in this paper is to examine the characteristics and potential local economic development impacts of
backpacking in South Africa as an example of the growth of youth tourism. In the international context, the South
African case is of interest for two major reasons. First, that the country is a relatively new and growing destination
in the international landscape of backpacker travel. Second, that national government has recognized the
importance of youth tourism and is actively marketing South Africa as a destination for youth travelers. Third, that
since the 1994 democratic destination national government has been active in promoting nitiatives for
decentralization and local economic development (Nel and Rogerson, 2005; Xuza, 2007). Within the experience of
local development planning in South Africa, tourism is a sector which is a major focus (see eg. Nel and Binns, 2002;
Rogerson, 2006; Nel and Rogerson, 2007; Rogerson, 2008). In particular, in small town South Africa and less
prosperous provinces of the country, the promotion of tourism as a lead sector for local economic development is
widespread.

This paper draws upon a range of recent research on backpacking in South Africa and in particular the findings

from national and local surveys. Overall, the paper draws attention to the contradiction between growing
opportunities for promoting ‘robust | ocal economies’ t|
and understanding of local governments across much of South Africa to the potential positive local impacts of

developing youth tourism.
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Worldwide, many countries rely on tourism due to its potential benefits of revenue generation, employment
creation, the promotion of private sector growth as well as infrastructural development. In Botswana, tourism is
promoted to diversify the economy, which heavily relies on minerals, mainly diamonds; and to increase economic
growth. With estimates indicating that 47% of all households in the country cannot meet their basic needs, rural
development as a means for alleviating poverty and improving the livelihoods of rural communities is highly
promoted, hence the Botswana Tourism Policy places emphasis on the need for local communities to get a share
of the profits made from the tourism sector. In addition, the Community-Based Natural Resources Management
(CBNRM) policy is based on ideals of equality, natural resource conservation, and social development. CBNRM, a
popular concept in many developing countries, guided this research. The concept owes its roots to the Southern
African region and its origins are often traced to Zimbabwe through the popularly known CAMPFIRE projects. In
Botswana, the CBNRM programme has been adopted across the whole country, with over 135 000 people being
involved and over a 100 villages participating. The assumption of CBNRM is that once local communities fully
participate and derive benefits, they can develop a sense of ownership and use their natural resources sustainably.

Adopting a case-study approach and making use of qualitative methods of data collection and analysis, the study
investigated the benefits and challenges of community-based tourism in one community of Botswana. Data were
collected using both structured and semi-structured questionnaire, interviews with various targeted key
stakeholders and focus group discussions were held in all the villages involved in the project. In addition, face to
face interviews were also conducted with the Khama Rhino Sanctuary Trust (KRST) Chief Warden. Results indicate
that although benefits such as employment, local economic development, contribution to the conservation of the
rhino species and to the tourism industry in the country, the sourcing of local goods and services and also an
increase in tourist’s numbers were found, KRST stil]
creation and dependence on external funding, lack of information and involvement in KRST, loss of benefits, unfair
distribution of benefits and an imbalance in board representation, the lack of communal sense of ownership of
the project and the loss of access to natural resources which are essential for the livelihoods of this rural
community. Study results also indicate that community-based ventures, if properly run and managed, can promote
the conservation of natural resources and increase local benefits through participation in tourism activities. It is
also evident from results obtained that for community-based tourism to bring more benefits for locals, interaction
is needed between the community and the Trust management. Furthermore, results also indicate that although
the goals of CBNRM are ideal, problems persist and communities still find themselves left out. This paper
recommends that for communities to become active participants and decision makers, support from government,
private sector and NGOs is needed to enable the transfer of skills and knowledge. This can only be achieved
through enabling policies and frameworks which maximise the full potential of local communities, while at the
same time ensuring that the benefits of tourism outweigh the costs.
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The international factor movement has been largely supported and praised by scholars of the liberal doctrine in
many areas. International organizations believing in the doctrine such as the International Monetary Fund (IMF),
World Bank, and World Economic Forum often urge countries/cities to accommodate as much as possible foreign
investment and foreign labor to create competitive advantage for survival and prosperity. In past literature, the
advantages of foreign investment and foreign labor include promoting growth, fostering competition, transferring
technology and management skill, enhancing policy transparency and market discipline, and strengthening
efficiency in financial institutions.

However, using the general equilibrium model of trade to investigate the effects of an expansion of tourism on
welfare in a small economy, Copeland (1991) offers counter arguments that foreign investment in tourism may
bring about adverse effects and Brohman (1996) finds that though having a booming tourism sector stimulated by
mass foreign investment, many small destinations in the developing world face enormous challenges in
overcoming poverty and inequality because of postcolonial economic dominance of multinational enterprises. In
fact, in the context of tourist cities/countries, quite a number of studies bear witness to serious side effects
accompanying the overgrowth of tourism, which is largely driven by foreign investment, including economic side
effects such as leakage, increased cost of living, and asset bubbles; environmental side effects such as air pollution,
noise pollution, and overuse of natural resources; social side effects such as increased crime, social polarization,
and cultural alienation.

In our previous studies, we examine the size effect on the impact of international capital flow to tourist economies
theoretically. In this study, we consider the issue in relation to other factors of movement, in particular labor
mobility.

The Model
Fall of Domestic Business Relative to the Rise of Foreign Business

The production function (PF) is specified as X = F(M;L,K), where X stands for output of tourism services, M for the
number of customers (tourists), L for labor employed and K for the stock of capital. Labor L is mobile across sectors
to a great extent and customers can be completely mobile across service providers (firms) within the tourism
sector, but capital K as an industry-specific factor of production is hardly mobile across tourism and other sectors.
Obviously, at the extreme, F(0; L,K) = 0 (no customer, no output) for any level of operating capacity characterized
by a certain combination of (L,K). Any realized output X is determined jointly by customers M and other production
inputs such as labor L and capital K for the following reason: Unlike physical goods whose production can be
separable from their consumption, where production usually precedes consumption, the production of tourism
services is inseparable from their consumption. For a tourism economy, it is hosts and tourists who interact with
each other at the same time and in the same place so as to realize an output of tourism services. As usual, we
assume that the marginal productivity of M, L and K is positive but diminishing.
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Tourismprofiti s def i nedcMawl-FIK=wPXr & w refers to the wage rat e,
and c to the unit cost of attracting customers, for example advertisement paid. The revenue usually is PXX, but we

will instead use an augmented concept of revenue. This revenue may take the form of R(M;L,K) = PX F(M;L,K) —wL

—rK or R(L;M,K) = PX F(M;L,K) —cM —rK, depending on specific research purposes of different two-sector models.

Thus the profit funct-HdcdMn ol e dlie wLPrO{RNIKimiztioRreghiresithe K )

marginal revenue (MR) to equal the marginal cost (MC), i.e., MR = c or MR = w. Although MR generally is non-

linear (and downward sloped due to diminishing returns), we may depict it as a straight line in some figures below

for expository convenience.

Opening the tourist city bring about massive tourist arrivals. We assume that the tourist city is in the first place rich

in tourism resources but not in capital, which is a common situation across tourist cities. Therefore, local tourism
businesses (denoted by the subscript hyppliedsuehthatisg ‘ home |
PF Xh = Fh (Mh; Lh, Kh) was fairly flat as its utilization of the tourism market reached the full-capacity level. This

can be seen from the thin curve in the lower-right quadrant of Figure 1. Even though the local operators try to

build up new tourism facilities, with (Lh, Kh) raised
satisfy the explosive demand for tourism due to the opening. As a consequence, the marginal product (MP) of

consumers for home tourism service providers tends to be quite small under the massive arrival of tourists (esp. M

> Mh). This is depicted as the thick curve in the lower-right quadrant of Figure 1, where for the new home PF Xh =

Fh ( Mh; Lh', Kh*), the |l aw of diminishing returns sets
small increase in labor and capital.

Figure 1 The Rise of Foreign Businesses

The market demand the tourist city has risen substantially after opening, which is depicted as an outward shift of

the thin to the thick line in the lower-left quadrant. However, the home tourism sector has not gained enough

from this shift for the reason stated above. On the contrary, foreign tourism businesses (denoted by the subscript

f), which flow into the city to a large extent due to the opening, make much better use of the fast growing market

demand. The underlying reason is that the foreign tourismsect or °' s PF has i mproved to a ve
= Ff ( Mf; Lf, Kf) to Xf Heftgubhdraft bffigure Luhder,enodtbusinvestsnent s hown i |
in tourism facilities and the massive recruiting of overseas workers also because of the opening. The increase in L

and K is so tremendous that the distance between the thin and thick curves is large enough in that quadrant that

the foreign sector has managed to capture much of the market share. As a result of home underinvestment

compared with heavy foreign investment, the production possibility frontier (PPF) in the upper-right quadrant

shifts outwards in the favor for the foreign rather than for the home sector.

Foreign Profitable Expansions Facilitated by Tourism Demand Growth

This section examines the reasons why local tourism businesses are shrinking rapidly and how foreign firms may
succeed in a fast, profitable expansion, with both home and foreign businesses enjoying the same demand
condition --- massive tourist arrivals. This tourism demand growth is supposed to allow home businesses to
capture a higher market share (if their MR with respect to L does not diminish too much due to slack K constraints)
relative to their foreign counterparts, lower the cost of labor whose supply is increased, and hence earn a larger
profit, but all this may not been achieved because of severe home underinvestment in tourism businesses. On the
contrary, foreign tourism businesses with huge financial capacity and international finance connections may
engage in heavy K investment so that their MR in L diminishes only a little and they thus have been able to take a

greater mar ket share and make more profits. The surge |
tourism services should have benefited all firms equally, home and foreign, but the aggressive foreign expansion
(in substantial increases in K and L) has |l eft I ocal b
rise in L used with sluggish K formation. Although home labor employed in foreign firms has benefited to some
degree from a wage hike duetothedemand-dr i ven i mprovement in the city’'s ter

expansion, the biggest beneficiary has been foreign laborers employed massively by foreign firms due to the
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opening, a common phenomenon across tourist cities. So the demand growth for tourism services turns out to be
greatly benefiting foreign investors and laborers rather than locals because of unrestricted foreign expansions.

A tourist city is supposedly mainly a provider rather than a consumer of tourism services X. The revenue from
tourism services exports is used by the city to finance imports of various goods Y for consumption, and the relative
prices (RPs) of the exportable versus the importable (also, referred to as the terms of trade) play a key role to
determine economy-wide production and consumption and welfare. If trade is balanced, the RPX (= PX /PY, where
PY is the composite price for all importable goods) is equivalent in value to the ratio of import to export values.
Clearly, the tourism price itself PX is affected by how the terms of trade is decided in the presence of heavy exports
of tourism services and large imports of consumption goods. A tourist city may take the RP as given if it is a small
open economy, or have an ability to influence the RP if it has a certain amount of market power over external
trade.

I n Figure 2, S is the city’s supply curve ofcegourism s
where D = Dh + Df, and Dh and Df are home and outside demand, respectively. The equilibrium RP of tourism

services is determined by the intersection of curves S and D, and may be mainly influenced by the city if it

possesses city market power because of some unique tourism resources or favorable geographical location, which

is the case for quite a number of tourist cities. Take for example, Macao is the only casino city in the Chinese

territory and gambling is prohibited by law in the Mainland China. So, even though Macao is a tiny economy as

opposed to the Mainland as an economic giant, it is in;:
Macao, given its monopolistic power over commercial gambling trade with the rest of the country. As illustrated in

Figure 2, even with rapid building up of tourism facil]
entering the city that shifts D outwards to a | arger e:

hence the terms of trade improve for the city, thus exerting a significantly positive impact on real income and
welfare of the local economy.

Figure 2 Improving Terms of Trade

However, the good impact of the improved terms of trade has different implications for different sectors and, even
for different firms within the tourism sector if investment intensity is unevenly distributed across firms. The rise in
RPX renders tourism services X more profitable and imports of all other goods Y relatively cheaper, thereby
enabling sector X to raise its wages and forcing other sectors to lower its wages. Labor chasing higher wages will
move from other sectors to sector X, inevitably causing the former to shrink. Furthermore, within the tourism
sector, underinvested home businesses, relatively to foreign firms in the city, are put in a disadvantageous
position, in the sense that they have to pay higher wages so as to face smaller profit margin for capital owners
even with a substantial rise in outside demand.

In Figure 3, labor is mobile across home and foreign businesses (depicted by the origins Oh and Of, respectively)

but capital is not. The horizont al axi s measures the t
the vertical axis the wage rate w. The revenue used takes the form of R(L;M,K) = PX F(M;L,K) —cM —rK to focus on
the role of I abor L. Th u swlwhose mpximieafion tequiteeMRoormpaMC1( L) = R( |

i.e., MR = w. The tourism wages w are determined by interactions between home and foreign firms. The MR for
either home (MRh) or foreign (MRf) firms is downward sloped due to diminishing returns. Before fast demand
growth, w* = ED in equilibrium, and OhD of L is employed by home firms and DOf by foreign firms.

Figure 3 Foreign Profitable Expansions

After the tourism demand growth, the city permits a large number of outside workers to be employed by all

expanding tourism businesses due to its opening strate:q
have depressed equilibrium wages to a | evel equal to E°
Thus DD’ more L is supposed to be wutilized by home fir|

a higher market share if their MR with respect to L diminished only a little under slack K constraints. In this case,
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both home and foreign output (Xh and Xf) would increase, and capital income r accruing to home and foreign
owners would also be raised since the law of diminishing returns to capital is weakened due to more L used with
fixed Kh and Kf in the realization of Xh and Xf.

The rise in RPX with fast growing demand as suggested |
Figure 3, and relatively more significantinve st ment by f oreign versus home touris
up to MRf". Eventually, the equilibrium occurs at poinf
w*” . The increase in |l abor ustalgaen ifsomufchr-®ibD@n | emed o OthG

implying that although both home and foreign output rises, the market share actually becomes smaller for home

than for foreign firms. With only a little more L used with fixed Kh, home capital income r rises by a small amount.

With w rising |l ess than (but—(ow*dvsé )t 9) aRRX ,hetnlcee grheef irte
increase in profits are insignificant for home owners due to the small increase in L. By contrast, however, capital

income r and profits will increase substantially for foreign owners. Also, foreign workers are a big beneficiary from

demand growth for tourism services in terms of their wage income.

The Case of Macao

-Overview

-Dutch Disease and Overreliance

-Local people’s living
Conclusion

We developed an urban economics model to analyze the asymmetric benefit sharing between foreign investors
and host community in the case of local underinvestment and massive inflow of foreign labor. We find that foreign
investors reap the most of benefit from the boom, because of their dominance in capital and sufficient labor
supply, while I ocal community’'s net benefit is very |i/
employment and limited share in capital. The Macao case study lends support to our theoretical prediction in that
local gaming-tourism tycoon lost massive market share to foreign competitors, suffered from lower profitability,
local small businesses went bankruptcies, and local residents suffered from low salaries, high inflation, risk of
unemployment, and various social-environmental side effects.

This paper tries to balance the prevailing rather one-sided views in the existing literature, and propose that a
tourist city can not be open to massive flow of capital and foreign labor at the same time. Rationally speaking, a
city can either attract foreign capital, but levying certain control on foreign labor, so that local residents can enjoy
higher salaries; or it can attract foreign labor, but levying control on the inflowing foreign capital, to keep higher
proportion of local capital in total capital stock, and higher return of capital.
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War is a major modern security issue, distinguished from violent crimes and terrorism by its deep society
penetration and long-term consequences. Being afraid of terrible and horrendous experience, a survivor always
wrestles with his memory and tries to forget it. Survivors who live in a war destination or a place with potential
tourists often perceive tourism negatively because they have to remember and recall their horrendous memory.
The role of collective memory in dark tourism has been little investigated, but few of the literature to date are in
perspective of local societies, as a society's collective memory is shaped by no means permanent and always
subject to subtle and not so subtle changes. Therefore, an exhaustive investigation of regional identities proposed
by local citizens would develop a mutual understanding between tourists and residents in war destinations.
Ultimately, it also gives helpful hits for government and tourism industry in terms of sustainable tourism
development.

Hiroshima is a reasonable study area for tourism researchers who are interested in the role of citizens in war
destination. In Hiroshima, the threat of another nuclear devastation has led to renewed efforts to avoid war
through intervention, which suggests that tourism becomes a planned factor in the city redevelopment agenda
that dominated by Japanese government. After World War I, Japanese government has provided preferential
financial assistance to construct Hiroshimaasacitythat symbol i zes | asting peace
war. According to the Hiroshima Peace Memorial City Construction Law, the Peace Memorial Park, the Cenotaph
for the A-bomb Victims, the Peace Memorial Museum, and Peace Memorial Hall were built as peace memorial
facilities in 1954. Then, with the development of peace education, Peace Memorial Park becomes the most famous
war tourism destination in Japan, especially for the school students for their peace education tours since 1970s.
The registration of the Atomic Bomb Dome as a UNESCO World Heritage Site in 1996 and the reconstructions of
the exhibition at the Peace Memorial Museum which strongly supported by government have temperately lured
back some tourists. Nevertheless, time-series data of tourists visited Hiroshima Peace Memorial Museum from
1955 to 2007 illustrates that as the tourism area, Hiroshima has passed the stagnation stage as the peak number of
visitors was reached in 1995 and is now in the rejuvenation period.

Furthermore, in the last six decades, social interests, voluntary groups, and citizen movements began to use the
war memory to further their own interests. For example, according to the survey hold by the Hiroshima Education
Bureau, the main parts of peace education have been transferred from mass media and families to schools,
survivors and peace museums. Therefore, in order to develop a sustainable tourism area, it is important for policy
makers and tourism industries to know the attitudes of these social groups on using the war memory for tourism
development by answer following questions, which included how do these social interests and Nonprofit
Organizations (NPO) use the war memory to build up the regional identity of Hiroshima? What kind of war memory
they wish send to the next generation? What kind of message they would like to send to the tourists? What is their
attitude towards registration of the Atomic Bomb Dome as a UNESCO World Heritage Site?

With the above in mind, the purpose of this paper is to explore the effects of the social memory of being bombed
on Hiroshima tourism since 1995, with the focus on actions of residents in a local life space. In order to evaluate
the effects, the author investigates the peace activities and peace education textbooks used in Honkawa
Elementary school, which is located only 350 meters away from the atomic bomb hypocenter. Then, this leads on
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to the discussion of NPO activities -thhimdge oficityfefoteo
the war. Ci toivarde thesegistratibntofiHiroshitne as UNESCO World Heritage Site also will be
discussed at the end of the report. Field work investigation method has been applied for this paper.
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Tourism is one of most important economic activities and a very profitable and developing one. tourism affects all
three sectors of economy , industry agriculture and services directly . During the recent century , tourism has
found an extensive economic and social significance so that a large portion of economy in some countries is
dependent on the foreign currency earned from tourism . enjoying remarkable tourist attractions as compared
with other countries of the world , Iran has the potential of huge earning from this industry.

Given the location and abundant natural and human resources as well as historical and religious attractions makes
Lahijan province a unique province of exceptional capability for tourism. Proper policy making and good strategy
may contribute to the development of tourism  thereby taking the first efficient step toward elimination of
poverty and the economic social development of the erea .

The present research tries to make use of the available case studies on Lahijan province , though very scarce, and
to categorize the information on this attractions in the area and to identity the development ways , bottlenecks
and possibilities of this industry.
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The recognition of Human Bioclimatic Comfort in geographical area is an important for planning of Ecotourism. It
also, could helping to planning of Building and housing, Architectural patterns and using of natural attraction of
Ecotourism in Environment planning, such as, Integrated Coastal Zone Management and Integrated Mountainous
Zone Management (ICZM,IMZM).
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The aim of this paper is recognizing of monthly human bioclimatic comfort by climatologically data and submit its
map by GIS (Geographical information system). Biker is model for recognition of Human Bioclimatic Comfort and
for this research Project has used of this method.

The result of this research has shown that Eastern area has more Comfortable from Western area. Rasht has 4
month and Lahijan has 6 month and with distance from coastal area to ward plain this factor reduced . In all area
has about 4 months warm conditions in summer and 3 months cold in winter that it could help to planners for
timing uses and environmental capability of ecotourism.
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Nowadays, tourism industry has such an importance in economic and social development of a country that the
economists think of it as invisible exports. Actually it is one of the industries which has enjoyed gigantic expansion
in recent years. This is due to the fact that, almost one eighth of the world population travels annually - what has
made tourism a major source of income throughout the world and a symbol of cultural identity and a means of
obtaining foreign currency for some countries. That is why tourist attraction has increasingly become the center of
attention for all executives and planners around the world.

Unfortunately despite its suitable geographical conditions, its splendid natural views and invaluable, historical and
cultural heritages, Iran has failed to attract its due share in this profitable industry. This is quite evident when you
notice that, in 2008, only 2 percent of the world tourists traveled to Iran.

This paper is an analysis on the economic impacts of tourism on Iran, and the way this industry can remove Iran's
mono-product dependence and other hindrances. Here a comparison has been made between this country and
others by using tourist frequency model. Considering the available job opportunities, | have also discussed other
social and economic impacts of tourism on Iran. By the way, to avoid negative impact on ecotourism and to
prevent unfavorable cultural it carries along, some approaches have been suggested.

Some of the most important principles of sustainable tourism development include:

-Training planner to manage heritage and natural resources.

-Provide quality employment to its community residents and a linkage between the local businesses.

-A code of practice should establish for tourism at all levels —local, regional and national —based on internationally
accepted standards.
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Services Quality is an important factor for Determination of Tourists satisfaction Level. Increase of satisfaction
Level of Tourists could effectives in Quality of services and Tourism Industry Development (T. I. D) On Tourists
satisfaction.

In this paper measurement of Variables Effects, such as:

1) Quality of road connection paths;

2) Quality of services in residential installation;
3) Quality of intramural services;

4) Quality of inter road services.

The Research Method of this paper is Descriptive Analytical and correlation Method.

The Results of this paper has shown that qualities of
satisfaction in this Area. Also, this study has shown that is not any meaningful relationship between education

levels variable and tourists satisfaction but .in versus there is meaningful and positive relationship between family

Income variable with Tourists satisfaction in each of this four span (Factors).
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